Podcast Assignment

Group Task

Media Bias 1-unit challenge

A podcast is an online audio or video blog. A digital recording of a radio broadcast or similar program, made available on the Internet for downloading to a personal audio player/computer.

Working with the other people covering your issue or country , you will create an engaging podcast . Follow the directions below:

1) Assign the following roles to the people in your group: research compiler, script writer(s), speaker(s),  videographer
2) (Research Compiler) Note the commonalities and differences in media coverage of your current issue or country.  Can you organize these commonalities and differences in any way? Can you get a sense of the target audiences of these different media sources from the coverage of your issues or countries? Are there certain shared assumptions or biases of some of the media sources? Try to think in terms of organizing the group’s individual research into at least three segments.
3) (Script writers) Write the basic script for the parts of the podcast: introduction, 3 segments, conclusion.

 Introduction:

Welcome to our Berkeley Preparatory School Media Bias Unit podcast.  In today’s broadcast, AP Lang/Gov. students will expose some interesting trends in the media. Sally will give a short overview of CBS’s most recent coverage of Obama’s health care plan. Sam will interview Bob Orr of CBS: Unplugged about his August 23rd speculations about healthcare after Kennedy. Finally, Chuck will unveil the inherent mainstream and political biases in CBS’s coverage of health care.

Are you ready? I sure am....let’s get started.

Here’s another example from a real podcast on media bias, CounterSpin:

This week on CounterSpin: Healthcare reform is still the top political story of the moment. But the coverage seems to have gone from bad to worse, with noisy town hall meetings standing in the way of any coherent discussion of the dysfunctional healthcare system in this country, and what can be done about it. Trudy Lieberman has been watching healthcare coverage for Columbia Journalism Review; she'll join us to talk about what she's found.

Also on CounterSpin today: An ongoing review of network morning news coverage of health issues finds a dangerous pattern of coverage providing faulty information, hyping medical products and drugs, and generally badly serving the public. We’ll talk to Gary Scwhitzer, professor of journalism at the University of Minnesota, and the leader of the research team about unhealthy morning news coverage.
Segments: Think in terms of an overview of coverage, interview with a person from the news (whom one of you “plays”), and analysis of the biases.
Here’s an excerpt of an interview in CounterSpin:

Joining us now is Trudy Lieberman. She directs the Health and Medical Reporting Program in the Graduate School of Journalism at City University of New York, and she's a contributing editor at the Columbia Journalism Review.

Trudy Lieberman, welcome back to CounterSpin!

Trudy Lieberman: Thank you

CS: Well, I want to start, not with the town halls and all the noise, but with an article you wrote as the reform discussion got underway for CJR. One of the main assumptions of the early coverage was that Barack Obama studied the Clinton healthcare fiasco, and he was going to steer clear of that. We had a whole new plan, a whole new day. But you were pointing out that some of the things that have been covered as new and different this time around aren't new at all? 

TL: Well, the ideas for reform have not changed a bit. In fact, we have pretty much foreclosed discussion of other countries' systems from the very beginning. At least in '93–'94 there was some discussion of that, at least in the beginning. But the ideas for reform, a public plan, an individual mandate, making employers pay a little bit, taxing insurance benefits from your employer; all these ideas have been around since the early '90s in one form or another. So the ideas have not changed at all, and the limits of the debate haven't changed. We still, in this country, want to entertain very narrow ideas and very narrow solutions to a very big problem. 



Here’s an example of analysis of USA Today in CounterSpin:

One thing mostly missing from the media coverage of healthcare reform is simple fact-checking; if Sarah Palin says Obama is setting up "death panels," the media should say that's a lie. So USA Today decided to check some of the healthcare rhetoric on August 12; but they focused solely on Barack Obama. Under the headline "Some of Obama's Assertions Debatable," the paper compiled a remarkably weak case. Their first bullet point: Obama says that if you like your health plan, you can keep it. Not exactly, says the paper: the non-partisan Congressional Budget Office estimated that 10 million workers could lose employer-provided benefits and would have to find other insurance." This is a popular talking point among Republicans, but it's not clear where it comes from. The CBO did report that 10 million people, under one scenario, would choose coverage under the so-called public option; that's very different from losing your health insurance. Obama also pointed out that the Medicare Advantage program gives billions of dollars to private insurers to cover people who could be covered under Medicare for less. USA Today's response was to quote someone from the insurance industry saying they perform a valuable service, which doesn't exactly rebut the idea that the program wastes money.

Conclusion: 
We hope you enjoyed our Berkeley Media Bias podcast. We had a lot of fun creating the podcast and we can’t wait for our next chance to expose the views behind the news.

4) (Speakers) Read through the script, editing and rehearsing until you can smoothly run through the entire five minute podcast.

5) (Videographer) Video each of the five parts of the podcast (intro, overview, interview, analysis, and conclusion), and edit them together using Movie Maker. Use bumper music (music between segments) and a title page and credits.
